YMOYPIEIO NAIAEIAZ, AOAHTIZMOY KAI NEOAAIAZ
AIEYOYNZH MEZHZ TEXNIKHZ KAI ENMAITEAMATIKHZ EKIMAIAEYZHZ
KAI KATAPTIZHZ

ENIAIEZ TEAIKEZ NMPOAIQIriKEZ KAI
AMNOAYTHPIEZ TPANTEXZ EZETAZEIZ

2025 - 20 26
MTAZHZ TEZEK
2EIPA A

NPAKTIKH KATEYOYNZH

HMEPOMHNIA : TerapTn, 20 Mdiiou 2026
EZEETAZOMENO MAOHMA: MAPKETINIK MOAAZ
KQAIKOZ MAOGHMATOZ : ee302

2YNOAIKH AIAPKEIA TPAMNTHZ EZETAZHZ: 90" Aemrrd

TO EEETAZTIKO AOKIMIO AMNOTEAEITAI ANMO AQAEKA (12 ) ZEAIAEL.

OAHTIEZ (y1a Toug g§eTaldpevoug)

1. Na ammavrioere OAEZ TI¢ epwTAOEIS TTAVW OTO EEETACTIKO DOKIUIO.

2. O1 oOuvOAIKEG HOoVAdEG Tou e¢eTaaTIKOU dokipiou givar 100.

3. To Mépog A’ armoteAcital ammd oxtw (8) epwtnoelg. H kdBe opbry amrdvinon
BaBuoAoyeital pe évTe (5) povades. To Mépog B™ atroteAcitan atrd 1€00€pIc (4)
epwtnoelg. H kdBe opBny amravrnon Babpoloyeital pe dekatrévre (15) povadeg.

4. Na ammaviioeTe TIC €PWTACEIC POVO PE OTUAG Xpwuatog MTTAE avegitTnAng

MEAAVNG.

ATtrayopeuetal n xprion d10pOwTIKOU uypou Kai dIopBwTIKAG TaIviag.

Na pn ypdyere mouBevd 10 Ovoua Oag OTO €EETAOTIKO OOKiUIO €KTOG TOU

KaBopIoUEVOU XWPEOU OTO XAPTOVAKI TTOU 0aOG £xel OOOEI.

o a

ZAX EYXOMAZTE KAAH ENITYXIA
OAHTIEZ (y1a TRV EMITPOTIA EEETACEWV)

1. To e€etaoTikd dokiulo va ekTuTtwBei otn MIA Own.
2. TO EZETAZXITIKO AOKIMIO NA EKTYINQOEI: ETXPQMO




MEPO2Z A’: AtmroTteAgital a1rd oKTWw (8) EPWTAOEIG.

Kafe opBn atravrnon BaduoAoyeital pe mévre (5) JOVADES.

EpwTtnon 1

Na emIAEEETE Kal va uTToypapuioeTe TIG TrEVTE (5) 0pBEG QTTAVTACEIC yIa TNV TTIO KATW

TTPOTOON.

MNa TNV B€0TTIoN TWV «OTOXWVY» O€ PIa eTTIXEipnon AapBdavetal uttown OTI O OTOXO! TTPETTEI
va:

i. 1gpapyouvTal KaTd oelpd TTPOTEPAIOTNTAG.

ii. unv &emrepvouv Toug déka (10).

iii. €ival caQng Kal TTOCOTIKOI.

IV. MnV €ival o1 idlo HE TWV AVTAYWVIOTWV.

V. €ival OUYKEKPIPEVOL.

vi. Tagivogouvtal aA@apnTIKA.

Vii. gival peaAIoTIKOI.

Vviii.KIvoUvTal oTa €QIKTA TTAQiOIa TNG ETTIXEIPNONG.

EpwTtnon 2
Na emAEEETE Kal va uTToypaupioeTe Tn pia (1) opBR Aégn, atrd TIg dUO (2) TTou oag divovTal

oTnv KABe TrapévBeon TnG Tapaypd@ou, TTou apopd oTn Xpnuatoddtnon atéd 1o TTANB0G.

2TV xpnuatoddtnon amd 1o TANB0G, TO XpNuaTikO (ke@dAaio / TTOCOOCTO) yia Thv

ulotroinon HIag (U@IoTapevNG |/ vEAG) ETTIXEIPNUATIKAG 100G OCUAANEyETal pECa aTTO

(xopnynoeig / emmitayég) amrd apiBud avBpwTrwy, ol OTToioI ETTEVOUOUV OTNV ETTIXEIPNON £va

XpPNUaTikG 1Tocd. Ta TTAEoveKTAUATA TNG Xpnpatoddtnong amd 1o TMARBOC TTPOC TOUG

oxedlaoTég Modag gival OTI:

i. H €uBuvn yia Tov éAeyxo TNG eTmixeipnong mmapauével otov (Tpatreditn / oxediaoTn
Mo6dag) agpou dev xpeldleTal va (TrouAnoel / ayopdoel) pepidlo.

ii. Aev xpeialetal o davelopodg ato (Tparredeg / Biopnxavieg Modag) , évavtl (xapnAwy /
UYPnAwyv) TT0000TWV (TIHWYV / TOKWV).

iii. H xpnuarodotnon atrd emevouTég Ic00dUVaEi hE (aTtroTuxia / eTTITUXia) TNG ETTIXEIPNONG
1 Tou oxedlaoTr) MAdAg, apou PaveEPUVEI TO EVOIOPEPOV ATTO (ECWTEPIKOUG / EEWYEVEIG)

POPEIG.
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Epwtnon 3

Na gUUTTANPWOETE TA KEVA OTNV TTAPAYPAPO ETTIAEYOVTAG KAl avaypA@ovTag TIG

KATAAANAeG aTTd TIG M0 KATW AEZEIZ.

AEZEIZ: gpyooTdoia, amapaitntn, XovopIko, UTTEPKATAVOAWTIOUOG, MdapkeTivyk Modag,
eyyunon, Aikaio, empBdapuvon, TIHOAOYNON, HOVTEAQ, ATTOTEAECUATIKA, ENTTOPIO

270V TOMEQ TNG MOBAG, N EQAPHOYN TOU K.ovenvevaiaas aaann » WG TTPOG TNV AVTIMETWTTION
TWV «NBIKWV {NTNUATWV», BEWPEITAl ... Kl TQUTOXPOVa onuavTikn. ETriong
N AVTIUETWTTION TTOU QOUEITAI HECA ATTO AUTO, TTPETTEI VA EIVOL ..uveviineieiieeiieenanns

Ta 1€00€epa (4) «NOIKA NTAPATA» TTOU £XEI VO AVTIMETWTTIOEI Eival:

i Ho TWV TTPOIOVTWV.
ii. O . (o (I o I TP oTo TTePIBAAAOV.
il Ta ..o Kal N €IKOVA TTOU EKTTEUTTOUV.
IV, TO o KOI TOU ot yVwoTd wg
“sweatshop”.
Epwtnon 4

21ov Mivaka 1, otn ZTAAN A, va KATOVOUAOETE TOUG TUTTOUG TWV ETTIXEIPHOTEWV AIAVIKNG

TTWANONG TWV TTPOIGVTWV M6daAg, ol oTToiol TTPoadIopifovTal ATTO TIG TTEPIYPAPES TTOU

divovtal otn XTAAN B.

Mivakag 1
2TAAN A: 2TAAN B:
O1 ovopOoieg TWV TUTTWV TWV ETTIXEIPACEWV O1 TTePIYPA@EG TWV TUTTWV TWV ETTIXEIPAOEWV
AlaVIKAG TTWANONG TwWV TTPOoIoVTWYV Moédag AlavIKAG TTWANONG TWV TTPOoidvTwY Médag

MeydAa kataoTtripata Alavikng TTwAnong 1a
i. OTTOIO OPYAVWVOVTAI O€ EEXWPIOTA
e€e1dIKEUPEVA TUAMATA.

Ta kaTaoTApaTa autd KabBodnyouvTal Kai

dloikouvTal atrd pia KEVTPIKR d1elbuvaon n
OTTOIx AVOIiYEl KATAOTAUATA O€ TTOAAQTTAEG
TOTTOBETiEC.

2NMavTIKG OTOIXEIO, YIA TNV ETTITUXIO TWV
TTWAROEWV TWV KATAOTAPATWY AUTWY, €ival Ol
KaAEG dNUGOIEC OXETEIC KAl N 1DIAITEPN
eEUTTNPETNON TWV TTEAQTWV.

Ta KataoTHPATA AuTd, EUTTOPEUOVTAI
TTpoidévTa Modag aAAG Kal TPO@IUA.

Ta KaraoTAPATa auTd, TTPOCEPEPOUV TTPOIOVTA
V. Modag o€ TIMEG TTOU €ival XauNAOTEPES
aTTO TNV XOVOPIKN TOUG TIWM.
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EpwTtnon 5
Na emAEEETE KAl va uTTOypaupioeTe TN Wia (1) opBR atrdvrnon yia Tnv KABe TTpdTACN ATTO
TIG TTIO KATW.

i. ZUuoewva Pe TNV Bewpeia TNG 1IEpAPXNONS TwV avBpwTTivwy avaykwyv Tou Maslow:
i 'Eva dropo TrpETTel TTpWwTa VA IKAVOTTOINCE TIG TTIO BACIKEG TOU AVAYKEG TTPIV
TIPOXWPNOEI OTIG ETTOUEVEG.
i 'Eva drouo IkavoTrolei TauTdxpova TTOAAEG aTTO TIG AVAYKEG TOU.
iii 'Eva dtopo dev Ba PTTOpECEl TTOTE VA IKAVOTTOINOEI TIG AVAYKES TOU.

ii. O1 puOIOAOYIKEG (BIOAOYIKEG) AVAYKES ava@EPOVTAL:

2TIG AVAYKEG TTOU A@OpPOoUV OTNV IKAVOTTOiNoN Tou aloBAUaTOS ao@AAEING.
2TIG AVAYKEG Ol OTTOIEG ATTOTEAOUV TN BACN TNG TTUPANIdAG OTTWG TPOY], VEPO,
oTéYN.

2TIG AVAYKEG TTOU A@OPOUV OTNV QUTOEKTIKNON.

O1 avaykeg autoTTpayudTwong avag@EéPovTal:

2TIG AvAYKEG TTOU a@OPOoUV OTNV IKAVOTTOiNon Tou aloBriuaTog olyoupldg.

i ZTIG aVAYKEG TTOU APOPOUV TNV OAOKANPWON TNG TTPOCWTTIKOTNTAG TOU AVOPWTTOU,
TNV KATAKTNON TOU OPAUATOG KAl TOU 18AVIKOU.
il ZTIC avAYKEG TTOU aPOPOUV CTNV avayvwpion.
. 2UPQWVa JE TN Bewpeia TNG 1IEpAPXNONS TV avBpwTTivwy avaykwyv Tou Maslow:
i Or1avaykeg Tagivopouvtal o€ £€1 (6) etTitreda.
i O avaykeg Tagivopouvtal o€ T€0oepa (4) emmiTreda.
iii - O avaykeg Tagivopouvtal o€ TTévTe (5) eTTitTreda.

H Bewpeia TNG «AuToyvwoiag» avagEPETal:

i ZTOV TPOTIO UE TOV OTTOI0 £va ATOPO AAPPBAVEl TIG HETPROEIS TOU CWHATOS TOU.
il ZTnVv 1I0aVIKI KOIVWVIKA «€IKOva» evog axediaotr Médag.

il 2TOV TPOTTO PE TOV OTTOI0 £€va ATOUO BAETTEI TNV «EIKOVA» TOU €aUTOU TOU.

Epwtnon 6

NAapBavovrtag uttown TIG TEVTE (5) BacIKES TTANPOPOPIES, 01 0TToiEC TTEPIAaPBAvOovTal O€ éva
TTivaka TTou agopd oTo «lpo@il Tou KatavaAwTh», va avaypdweTe OTOV TTPOKABOPICHEVO
XWPO, T XOPAKTNPIOTIKA YVWPIOUATA TOU KATAVAAWTHA Ta oTToia TTpoAAAovVTal OTOV TTiVOKQ
«lMpo@iA Tou KatavaAwTh» otnv Eikéva 1.

s .)N'h'."(-?g} r'\"nu.'.-.'l'u'
4 ' . 7
Customer p’zo e Soar

XapaKTNPIOTIKA YVWRICHATA TOU KATAVOAWTK TTOU
mapouoiddel o mivakag «Mpo@iA Tou KaravaAwTthi»
otnv Eikéva 1

Eikéva 1




Epwtnon 7
AapBavovrag utrown TIGg pEBOdoUG discaywyng Epsuvag otnv ayopd Médag 1Tou
TTapoucidlouv ol Eikéveg 2, 3 kai 4, va emAEEETE Kal va uTToypauuioeTe Tn MIA (1) op0nR

A€En, a1Td TIG BUO (2) TTOU Coag divovTtal 0TNV KABE TTapévOeo.

Men's 40 - 55 - - ‘
< <X
o e
RoSo ‘ A
D 4’_
S SO nTTI o
"r Rt
Eikéva 2 Eikéva 3 Eikéva 4

i. H Eikéva 2, trapoucidlsr tn péBodo diecaywynsg €peuvag Tng ayopdg Modag:
(TrpooWTTIKEG OUVEVTEUEEIG / epwWTNHATOAGYIA). Me TV £€pEUva QUTH CUYKEVTPWVOVTAI
TTANpo@opieg pe (OUVTOPEG / TTEPITIAOKEG) KOl EUKOAEG EPWTAOEIG.

ii. HEikéva 3, rapouoiddel Tn péBodo diecaywyng Epeuvag TngG ayopds Modag: (ouykpion
TTAPOMOIWV  TTPOIOVTIWY |/ MUCTIKOG KATAVOAWTAG). Me Tnv épeuva auth
OUYKEVTPWVOVTAI XPAOIMES TTANPOPOPiEC OGOV apopd aTnyv EUTTNPETNON (TTPOCWTITIKOU
[ TTEAATWV) KAl TTPOWONTIKWY EVEPYEIWV TWV AVTAYWVIOTIKWYV ETAIPIWV.

iii. H Eikoéva 4, Tapouciddel Tn uEBodo diecaywyng Epeuvag Tng ayopds Médag: (ouykpion
oTnV ayopdg tng Médag / opdadeg eoTiaong).

Epwtnon 8

Na kartovoudoete mévre (5) XapaKTnNPEIOTIKA yvwpiopaTta, Ta oTroia dnuioupyouv Tnv

«TautotnTa NG EptropikAg ETTwvupiag Modag».

TEAOZ MEPOYZ A’

AKOAOYOEI TO MEPOZ B’
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MEPO2Z B: AtroteAcital atrd TECOEPIS (4) EPWTAOEIG.
Ka0e opOn amrdavrnon BaduoAoyeital pe dekatrévre (15) povadeg.
EpwTtnon 9
(a) O1 Eikéveg 5, 6, 7, 8, 9 kai 10, TTapoucialouv TTapdyovTeG TTou AapBdvovTal uttown
aTTO TOUG EUTTOPOUG AIQVIKAG TTWANCNG yia TNV €TTIAOYRA TNG TOTTOBETGIOG TNG
emyxeipnong Toug. 2tov MINAKA TAZINOMHZHZ 1, va avaypdwete otn £THAH B,

TOV TTAPAYOVTA O OTTOIOG AVTIOTOIXEI 0TNV KABE EiIkdva (5-10). (Movadeg 6)

. o

*_STORE HOURS

Maagey - Friday
. 8. 3088 5.00pm
- Saturday
/,
b, 9.00am - 5,00pm

sundoy ~ELOSED.

CONTACTS

Eikéva 8 Eikéva 9 Eikéva 10

MINAKAZ ANTIZTOIXIZHZ 1

2THAH B: O1 rapdyovTteg Tou AaufdvovTal uttéyn amo

2THAH A:

TOUC ENTTOPOUC AIOVIKAC TTWANC 100 TNV ETTIAOVA T
APIOMOZ EIKONAE S epTTopous ns nong via v Tng

TOTTOBECIAg TNG ETTIXEIPNONG TOUG.

Eikéva 5
Eikéva 6
Eikéva 7
Eikéva 8

Eikova 9
Eikéva 10

(B) Na kataypdwete 800 (2) AGyoug yia TOUG OTTOIOUG Ta TEAEUTAIA XPOVIQ, OI ETAIPEIES
AlavikoU gutTopiou Modag, divouv 181aiTepn onuacia oTo oxedIaoud Kal oTn

dIOKOOUNON TWV KATAOTNHATWY TOUG. (Movadeg 3)




(y) O1 Eikéveg 11, 12, 13 ka1 14, TTapouciafouV THAPOTA ENTTOPEUNATWY MOdaG VoG
TTOAUWPOPOU TTOAUKATOOTAUATOG. AauBdavovrag utrtdyn Ta KPITHPIA PE TA OTIoid T
d1d@opa TuANATA TagivopouvTal 0Toug dIAPOPOUS 0POPOUG, VO CUUTTANPWOETE TA KEVA
otov MINAKA ANTIZTOIXIZHZ 2. (Movadeg 4)

— ! i

TASN|

Eikéva 11

Eikéva 13

MINAKAZ ANTIZTOIXIZHZ 2

AvTioToixion Eikévag pe Tov KATGAANAO 6pO®PO TOU TTOAUWPOPOU

TTOAUKATAOTAHOTOG
HEIKOVAO ............cciiinn avTioTolxei ue 1o lodyeio (0)
HEIKOVA ... avTioTolixei ue Tov MpwTo (1) époo
HEIKOvVO ................oel L. avTIoTOIXEI ue Tov AguTEpoO (2) 6pogo
HEIKOVO ...l avTioTolxei ue Tov Tpito (3) 6poo

(®) Na emAégeTe Kai va uttoypapuioeTe TN Mia (1) opOR Aégn, atod 11 duo (2) TTou oag

divovTal oTnVv KABe TrapévBeon TnG TTapaypaPou. (Movabdeg 2)

Ta (MeydAa / piIkpd) KaTaoTAPATa MOdag €xouv EKTETAPEVN TTPOCOWN Kal dIaBEéTouv
MeYAAeg BiTpiveg TTapAAANAeG pe Ta TTeCodpOMIa. Ta KATaoTAPATA TTOU AEITOUpPYOUV
070 (100YE10 | ECWTEPIKO) TWV EUTTOPIKWYV KEVTPWYV OEV EXOUV BITPIVES, AAAG
peydAoug (yudAivoug / doTTpoug) TOiXOUG TTOU XwpPIiCouV TOoV eEWTEPIKO aTTd TOV
EOWTEPIKO XWPO TOU KATACTHPATOS. Ta KATaoTAPATA TToU £xouv (WnAR / HIKPR)
TTpéaown aAAG xpeidlovtal Xwpo yia BITpiva, ETTIAEYOUV TIC AWIdWTEG TTPOCONKES ME

BiTpiveg deCIAG Kal apIoTEPA TNG €icodOU.
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Epwtnon 10

O1 Eikéveg 15, 16 ka1 17, mTpoBAAAOUV TIG TTPOCEYYIOEIG PE TIG OTToiEG duvaTal VA
AeiToupyouv ol emmixeiproeic Modag, 6oov agopd oTov TPOTTo AsiToupyiag Tou MApPKETIVYK
Modag.

Fashion Retail Sales Data Analysis | Sales Oueriicw

-

fbd\"‘ : x
n ¥
| .//‘

'
) L B \ v
l T ‘.‘ — /
(] B 'i—‘ SN
Eikéva 16 Eikéva 17

(a) Na peAetnoete Ti¢ EIkOVEG Kal va GUUTTANPWOETE TA KEVA OTO TTIO KATW KEIPEVO.

(Movadeg 11)
H mpooéyyion ue tnv otmoia Asitoupyei n emyeipnon Moédag otnv Eikéva 15, eivai:

....................................................................................... 2TV TTPOOEYYIoN

(o (U 1 o o T €ival UTTOXPEWMEVOG VO AVTATTOKPIVETAI OTIG TTPOIAYPAPES
TWV OTTAITACEWY TWV eneeneineaiaeaeanennnn. , OTTWG AUTEG €XOUV DIATTIOTWOEI HEoa aTTd TNV
E o 1AV AV o .

H mpooéyyion ue tnv omoia Asitoupyei n emyeipnon Modag otnv Eikéva 16, civai:
........................ . 2TV TIPOCEYYION  AUTA UTTAPXEl  evvvveeeineiieneeneena... Kl
........................... Tou 2xedlaopou Médag kal Tou MdapkeTivyk. H TTpooéyyion auth
BEWPEITAI N TTIO v .

H 1rpocéyyion pe Tnv otroia Acitoupyei n emixeipnon Médag otnv Eikéva 17,civai:
....................................................................................... 2TNV TTPOCEyyion
QUTH O o dladpapaTiCel ouolwdn poAo kal Bewpeital n duvaun NG
ETTIXEIPNONG, TO ATTOTEAECHA OPWG UTTOPEI va gival TTPoiovTa Modag TTou dev KAAUTITOUV

TIG TIPAYHOATIKEG .eeeeeeeieanannens TWV KATAVOAWTWV.
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(B) O1 Eikdéveg 18, 19 ka1 20, Trapoucidfouv trpoidvia Modag ZARA, Avoign 2026.

Na peAeTAoETE TIG EIKOVEG KOl VO OUUTTANPWOETE TA KEVA OTO TTIO KATW KEIPEVO.
: (Movadeg 4)

Eikéva 18 Eikéva 19 Eikéva 20

211G Eikéveg 18, 19 kai 20 ta mpoiovia Médag ZARA, Avoign 2026, Trapouaidlovral
Tagivounuéva oTig TpeIS (3) kaTnyopieg AapBavovTag utrown «To ZToixeio TnG MoAdagy.
i. HEikéva 18, TTapouciddel EVOUPQ TTOU AVAKEI OTNV KATNYOPIA ...vveeeeieiianannes
ii.  HEikéva 19, TTapoucidlel EvOUNQ TTOU AVAKEI OTNV KATNYOPI .....ovveeeineinennees
iii.  HEikéva 20, TTapoucidlel EVOUNQ TTOU AVAKEI OTNV KATNYOPIA .....oveveeiniinanenes
AauBdavovtag utrown Ta 1o TTavw TTPoiovTa Modag, Trapatnpeital 0TI N TTPOCEYYIoN KE
TNV otroia Asitoupyei n eTTixeipnon Modag ZARA, 6oov agopd oTov TPOTTO AEIToupyiag

Tou MApPKeETIVVK MOBAG, €ival N TTPOCEYYION: «.vvviiiiiiiiees ceveiaeeenen, .

EpwTtnon 11
210 NAeKTPOVIKO ApBPOo TO OTT0I0 BNUOCIEUONKE OTNV TTAYKOOMIA TTAATPOPHA EVNUEPWONG
Kal avaAuong yia Tn Biounxavia t1ng Médag, BoF (The Business of Fashion), avaAugTal n
onuacia Tou MdapkeTivyk Médag otnv oTpatnyikr TIHOASGYNoNG.

Amréomraocpa amé 1o dpbpo:

«2€ pia eraipia Médag to Mdapkerivyk Modag Asitoupyd w¢ UmeELAOTTIOTASC TOU KaravaAwrh). Evw ta
Xpnhuaroolkovouikd uovréAa earidlouv oTo KOaTo¢, 1o MdpkeTivyk Modag karavoel ITwe n iU mnpealel tnv

aéia tnc emwvuuiac (brand)...

Kabw¢ 10 60% Twv KaravaAwTtwyv auvdée 1ic EavikES aQuéNOeis TIUWVY UE To KEPOOC, To MdapkeTivyk Modag
Bon6ad ornv mpdAnwn kai diacealilel 611 o aAdayég euBuypauuilovral ue tnv avriAauBavouevn aia Tou
brand...

Orav o1 ripég mpérrel va auénBouyv, ro Mépketivyk Médag diaxeipieral Tnv EMIKOIVWVIa L€ TETOIO TPOTTOI WWOTE
va unv amoéevwael Tov meAATn, Tautifovrag 1ic auéROEIS O€ Oxéan LE ToV TTANBwWPIOUO 1 TO KOOTOC. ... Kal
epyaclerai yia tnv €lo0oppd1Tnon TS Tiung, AauBdvovrag urdyn tnv eAacTikoTnTa (oxéon {ATnong Kai Tiung)
TIUWV, JE TV TQUTOTNTA TS ETAIPIAC. .. »

BoF Alice Gividen & Annabel Bolton 14 September 2025
https://lwww.businessoffashion.com/articles/marketing-pr/why-chief-marketing-officers-should-be-involved-in-pricing-
strategies-knowledge-report/#:~:text=Convictions,the%20voice%200f%20the%20customer.
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https://www.businessoffashion.com/authors/alice-gividen/
https://www.businessoffashion.com/authors/annabel-bolton/

(a) AappBavovtag uttTdywn 10 NAEKTPOVIKO ApOPO:
i.  Na g&nynoete TNV onuacia TnG TIUAG 000 aYopPA: (Movadeg 4)
I ZTnNV OIKOVOUIKA TTAEUpPA:

ii. No guUTTANPWOETE Ta KEVA OTIG TTIO KATW TTPOTACEIG: (Movadeg 6)

Mepikoi atrdé Toug TTapAyovTeG TToU TTNPEACOUV TNV TINOASYNON €ival:

Lo TO i TTaPAYWYNS TwV TTPoIOVTWY Modag.
ii. HavriAnwn Tou .........oooiieiinn, yla TRV oxéon METagU TINAG Kal TToI0TNTAG,
OAAG KAl N CUVAIGONPOTIKA ..o, , TTou dnuioupyeital Aaupavovrag
UTTOWN TRV« MIag eTaipiag Modag.
iii. Hoxéon HETAGU TINAG KO v.vvvveeeeeieaaanen,
iv. Hoxéon HETAEU TINAG KO .vvvvvineiniiieeenee,
(B) Na eEnyAOETE TI €ival N «TIPAY». (Movadeg 3)

(y) Na katovoudoete Toug AYO (2) Tpd1ToUG TIHOAGYNONG TWV TTPOoIdVTWV Modag.

(Movdadeg 2)
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Epwtnon 12
To 1o K&Tw NAekTpOoVIKS dpBpo TTou avagépeTtal oTo Fashion Branding, dnuooielBbnke otnv
O1adIKTUOKN TTAQT@OpUO evnuépwong «Love & Fear Studio», T10OU €IBIKEUETAI OTN

dnuIoupyia Twv EUTTOPIKWYV ETTWVUPIWY Mbédag (Fashion Branding).
Amréotracpa amro To dpbpo:

«H ayopaoTiknh amrégacn O¢v eivai mAéov uia ubesia ypauun. Or karavaAwréc {nrolv mpwra va fpouv
aéia kar va dnuioupyroouy pia guvoean. Oa peramndrioouy amo 1n ouoTacn evog gidou ora social
media, aTov I0TOTOTTO 0QC, O€ uia avalninon oro Google 1 aro ChatGPT. Mépec 1 Bdouddes apyodrepa,
UTTOPEI va TouS TO utTeVBUpioe! uia diapruion, Kai 1o id1o BPAdu UTTOPEl aTTAWCS va EMITTPEWOUYV aTOV
I0TOTOTTO OaS KAl va ayopdaouV 1O TTPOI0V...

Eivar avaykaio va guvbudleral n 1aurétnTa Kai n oTparnyiky 1N EUTTOpIKAC emwvuyiac (Brand) kar va
ooueitar éva omrTIKG UCTNUA TTOU GUVOEE! Ta avBPWITIVA oUVaIoBNUATA LIE TNV EUTTOPIKA ETTWVUUIA. 2Tn
OuVéxela, TTPETTEI va ouvduaaoToUV OAES autég or adie, e Ta unviuara Kai 1a OTITIKA OToIxEla yia uia
aTpartnyikn Tomobérnon. ..

H emmoxn rwv emipavelakwy oxéaewv 1mou Baacilovral uévo arnv ouvaiiayn éxouv teAsiwael... Oi
EUTTOPIKES ETTWVULIEC MOdag Tou avauéveral va emTuyouv Kai 6a avarrruxBouyv 1a emousva xpovia, oev
Ba civai o1 Mo BopuPwOEIS 1} OI TTIO YPHRYOPES, aAAG auTéS TToU gival ol TTIo avBpwITIVES, apou Ba
avriAauBdvovrair 61 miow armd KABs ayopd Bpiokerar évag KaravaAwrnig mou avalntd auvoean, agpdisia,
1aUTION Kai QUOEVTIKOTNTA. »

Love and Fear Studio, Tamara Parraguez ,July 2025
oveandfearstudio.com/2025/07/reimagined-brands-2025-changing-the-paradigm-of-brand-
building/#:~:text=For%20the%20last%20decade%2C%?20storytelling,brands%20to%20start%20building%20connections.

(a) AaupBavovtag uttTdwn 10 NAEKTPOVIKO ApOpPO:
i. Na ggnynoete Tov TPOTTO PE TOV 0TT0I0 N «TautétnTa TG EpTropikig ETTwvuiag
M&dag», n otroia dnuioupyeital péoa atd 1o Fashion Branding, ernpeddel Toug

KATAVOAWTEG. (Movadeg 4)

ii. Na guutTTANpWOETE Kal KEVA TTOU aPopouv aTo oKOTTO Tou Fashion Branding.

(Movédeg 6)
Mepikoi atrdé Toug okoTToug Tou Fashion Branding €ivai:
i. Na dlac@aAioel Kal va PETABWOEI TIG ..vvvvneiriirenanennenn. KAl TTETTOIBNOCEIC PIAg
EUTTOPIKNG ETTWVUNIag Modag.
ii. Na kaBiepwoel pia EeKABaPN KAl EEXWPIOTA vvvvvrvireneineanennnnss yla €va TTpoidv
Modag, pia utrnpecia Médag kai éva opyaviouo Médag.
iii. Na O&lao@aAicer 10 a@ioBnua ...l KAl EUTTIOTOOUVNG OTOUG
iv. Na dnuioupynoel ouvaioOnUATIK] CUOXETION KOI w.vevvneieeneneinanananss METAEU TWV

......................... Kl TNG EMTTOPIKAG ETTWVUHiag Moda.
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(B) Na ouuTTANPWOETE T KEVA OTO KEIPYEVO TTOU AQOopda oTNV « TaUTOTNTA» KAl OTNV

«Eikovay piag Eptropikig ETTwvupiag Modag emAéyovTag Kal avaypagovTtag Tnv

KATAAANAN a1ro TIG 1Mo KaTtw AEZEIL. (Movadeg 5)

AEZEIZ: eskAapBavouv, Tautdtnta, TpounBeutés, Eikdva, avriAauBavovral,
KATAVOAWTEG

oo H « NG Eptopikng Emwvupiag Modag» avagépetal oTov

TPOTTO ME TOV OTIOI0  Hia  €UTTOPIKA  eTTwVUMia Modag 0éAel va Tnv

. H € NG EptropikAg Emmwvupiag MOdag» ava@épetal oTovV
TPOTIO UE TOV OTTOIO O KATAVOAWTEG ..vvvvvieiiiiiianennns MIQ EUTTOPIKNA ETTWVUHIA

Modag.

TEAOZ EZETAZTIKOY AOKIMIOY
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